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Smile tiger

The tiger is the king of the white beast, deified and revered to our people, and has the meaning
of defeating ghost that prevents the Three Disasters. It was inspired by the Korean-owned doll
culture called ‘Kiddu’, which was adorned with statues of the 12 gods placed on the wall of Ge-
unjeongjeon in Gyeongbuk Palace and Dancheong of Korea. The animal image of the tiger is a

bright image of life.

® #4 /SIZE (W)5.5x (D)10 x (H)7.5 cm

@ 2Kl / MATERIAL M2t / Ceramic

® JA / PRICE W 40,000

I

1—'.1—'|:-EO1| KKOKDUDOYE M. ytm0408@naver.com

HO|E JANG Mee-kyung T. +82-10-5633-6894

6 82| MSod 2V |EE 32T 7 THE 8th SEOUL TOURISM SOUVENIR CONTEST WINNER 7
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Bukchon Hanok Village Note

The landscape of the Bukchon Hanok Village, our traditional residential area, which has been

with the 600-year history of Seoul, is illustrated to express our tradition of not fading away by

applying it on a mother of pearl board. Covers are semi-permanent aluminum and have patented

technology to fold metal in a straight line.

® 14 /SIZE (W)100x (D)100x (H)50 mm / (W)125x (D)180x (H)25 mm / (W) 100 x (D) 100 x (H)30 mm
@ &l /MATERIAL  XPHi, ¥20|F, 50|/ Mother of pearl, Aluminum, Paper

@ 7 / PRICE W 23,000

—

ﬂEO |'E SINDOART M. lyeonO1@naver.com

0|8|? LEE Hee-yeon T. +82-2-308-8539

10  #i8s| MSAE I |HE S A% THE 8th SEOUL TOURISM SOUVENIR CONTEST WINNER 111
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Separation and replacement Binyeo Charm & Binyeo Set
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Sungnyemun(Namdaemun) is an important wooden building symbolizing Seoul as the first na-
tional treasure.lt is also called Namdaemun because it is the main gate of the Joseon Dynasty as
it is located in the south, and is the oldest wooden building in Seoul.This product was applied to

the segregated and replaced binyeocham reinterpreted with modern design and function based

on tradition based on the motif of Sungnyemun.

It is a hair jewelry that can be separated and replaced according to T.P.0, and can be easily worn

® 24 /SIZE (W)215x (D)95 x (H)65 mm

@ AX{/MATERIAL  AI=(SHE) £194 UM / Brass, Gemstone like a hairpin by using a hairpin ornament, and a raised hair with only a hairpin is possible.
o _T\eo/, i@ '

@ 712 / PRICE ¥ 98,000

—

.x_l _:'LII‘IEﬂOlﬁ Jin Corporation M. rjin21c@gmail.com

F7% RYUJin T. +82-10-4627-3879

12 H8s| MSAE 2| EHE ST 4%t THE 8th SEOUL TOURISM SOUVENIR CONTEST WINNER 13



HERE

O Al
= O

SILVER PRIZE




SILVER PRIZE

® 124 /SIZE (W)66 x (D)23 x (H)6 mm / (W)66 X (D)18 X (H)6 mm / (W)80 x (D)16 x (H)6 mm

@ AXl| / MATERIAL &5, &
1

_l
@ 721/ PRICE 20,000 (1HE 32))

S£52|AEL|2 DUDURISTUDIO

8iZIY  PARK Jin-young

&, ME / Brass, Copper, Cupro-nickel

M. jy005500@naver.com
T. +82-10-5510-5993

16 x| MS 4T I |EE ST S4%
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Sun and Moon and Five Peaks paperweight

ZHAH =2 ZTO| 02t FHO| U CHA 24| HrS 2[Rt of, &
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It is a folding screen that depicts five peaks, the sun, the moon, and pine trees, which were
placed behind the royal seat of the palace during the Joseon Dynasty. It exists only in Korea and
has a high symbolism, so it is made of Moonjin. It's a product that reminds you of Seoul as soon

asyou use it.

It has curved sides, so you can put pencils, brushes, fountain pens, etc. on it.

THE 8th SEOUL TOURISM SOUVENIR CONTEST WINNER 17



SILVER PRIZE HE 22

ME9ILIS 8F
Seoul Honey Book 8

SN
SEOUL
one honey, for one flower HONEY
AL WEAIE BB 2 NBHU ]
A\ A\ A | TAoflA BiHo| & Xtahs A 19HE EAje] A2 S ARSI 82l 182 3 80| EAIYE
\u J A\ o M\ o | MAKE| B SU|DiCt 93t §7], AAb0| ChaCh,
aouis |
s i Ol 23| M8l Tl Mgo| KIgtag Y27|o| £ BEABoltt
=9 L= TR
&YCE i s
= AT auus
sus s The well-being of a bee in a city symbolizes the health of the city. Honey produced in 8 out of 18
A urban apiary in Seoul has a different taste, aroma, and color in each neighborhood.
This is a good tourist product to fully promote Seoul's diversity and Seoul's eco-friendliness.
® 14 /SIZE (W)210 x (D)240 x (H)70 mm

@ XXl /MATERIAL  TH2|X|: Z0|/&7|: Q2|H /MBS =2
Package : Paper / Bottle : Glass / Material : Honey

@ 7121 / PRICE ¥ 39,000
[
'E'_H:”Ekl% URBAN BEES SEOQUL M. mib@urbanbeesseoul.com
gk Xl PARK Jin T. +82-70-8767-8585/+82-10-9193-2978

18  xiss| MSA4E HEI|HE S 4% THE 8th SEOUL TOURISM SOUVENIR CONTEST WINNER 19
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Seoul namsan N tower

—
CHeM 21Ol HAfRt 2HEERIL 2 A2 £[12| HEOIT Hat N EH|2| O|0|X| S A=t WRZ0],

—

HIZX|20], ¢320| 28 = U= MS ot NEFR MBS 71 F S FYLIC

| developed and produced tourism products by potraying the image of the Namsan-N Tower as
the best tourist landmark in Seoul, which is about the history of Korea and tourism culture.

(Memo stowage. Business card arrangement.)

ke

® 14 /SIZE (W)100 x (D)40 x (H)80 mm

@ 2K / MATERIAL LR /Wood

@ 714 / PRICE W 45,000

——

01|§!'0|'E YEHAK ART M. Idp0303@naver.com
O|3% LEE Dong-pil T. +82-10-2976-6007

20 A3 MSME 2YIEE ST Ak THE 8th SEOUL TOURISM SOUVENIR CONTEST WINNER 21
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Ceramic magnet_royalpalace

GYEONGBOKGUNG
E

PALACI
GEUNJEONGJEON

L 2=l 2RO 7FS &S H0|H 250t 2R A5t YHT2| OtEC2 2a8 =X (o E%

A SLHCL B8 28, 327, 893, 493 F88 FF F 4242l L0 USHC T YL
2 XA{0] QU0f HED S0 £AH0| IS5 MADE IN KOREA 24910] Q&L|Ct

The Ceramic contains beautiful images of Gyeongbokgung Palace and Changdeokgung Palace,
the most symbolic and precious tourist attractions for all of my foreigners. There are four de-

signs in total. Gyeongbokgung Palace Geunjeongjeon, Gyeonghoeru, Changdeokgung Palace,

Buyongjeong Juhamnu Pavilion. There's a magnet on the back and it can be attachable to a steel

ZX17| XA oy - ZAp7| RHA

g
| ol
Ceramic Margnet 5 Ceramic Margnet

woemiorea L - il el - plate.

® 14 /SIZE (W)50 x (D)5 x (H)65 mm

@ &Xl| /MATERIAL =X} |(H4XH / Ceramic

@ 7 / PRICE ¥ 9,000

[ ]

= ?:Iialol' LIME KOREA M. limepluskorea@naver.com
st YANG Hak-mo T. +82-10-9810-3933

24 H83| M2AH T |EE TR S4E THE 8th SEOUL TOURISM SOUVENIR CONTEST WINNER 25
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Fate / Memory / A Walk
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FATE : Namsan Tower in Seoul is a symbolic construction that represents the city. Lovers, mem-

® 12 /SIZE (W)45 x (D)45 x (H)175 mm
@ &%l /MATERIAL =2 A THZE / Dress Perfume ories with family, cherry blossom festival, and so on are warm illustrations that come to mind
@ 7121 / PRICE W 30,000 when we think of the national landmark. A scent referred to as “Fate” captured the pleasing
moments in and outside of the Tower.
MEMORY : As we hoped experiences at Bukchon Hanok Village become an unforgettable mem-
ory for the tourists, we devised a way in constructing a scent with a theme of “Memory” through
reinterpreting the emblematic woody texture and mood of the village in a modern way.
A WALK : In the complex city of Seoul, the botanical garden itself feels like a gift to the tourists.
With a belief that preserving both smell and atmosphere of the Seoul Botanical Garden and
— providing it to people would assist surrounding and stimulating the exceptional mood whenever
S)_E% AUBEBOM M. aubebom@naver.com they want, we have successfully developed a scent labeled, “"A Walk".
HI512  PARK Hyun-woo T. +82-10-9092-2421

26 83| MSAME B2HIEE ST Ak THE 8th SEOUL TOURISM SOUVENIR CONTEST WINNER 27
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Small Beautique

—
AFHRMI O Y I S5 1 UE A2 YES2 WEDFEC 7Y 20| 22f H2 (= L

O|2{3t 22 SO0l H A = ChA| AUS T ARZEX| 1 OH G ARREIHEHEIX] §41] 71 £oi| 2|45t

H|O|TH E0| 2 HZ{510] SOt R2| E72 HAR X[ Zof, &5 4TS EESts Z2HELCY.

SMALL BEAUTIQUE : The unique and personalized shops located in the alley make the unforget-
table memories than landmarks. In order to preserve these shops, we produce the ‘paper toy’
as our project which publicize the alley histories, keep the local cultures and revitalize the local

businesses

® 724 /SIZE (W)192.5x (D)256 x (H)18 mm

@ &Xl| / MATERIAL 50|/ Paper

@ 714 / PRICE W 80,000

[

(—’5—)0 |0'||ﬁ ﬁEf?E' ES STYLE M. dadasunsun@naver.com
Z4d¥ KIM Seon-hyeong T. +82-2-3445-6878

28 H83| M2 B |EE TR S4F THE 8th SEOUL TOURISM SOUVENIR CONTEST WINNER 29
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Jab-sang Clay Miniatures

a‘ﬂ-ilfﬂlwﬂﬁs‘ﬂ%‘ e \ —

AL Ae & Yotul7] Al
AL E DOIL?| eh 2 XIS 2I ST TS DILIOKR HZIs{0f o MES0| HES OISLIST}
L B8 Hirfle] YT SOHE 7|0 2 2 YRS 0|LI0jH HER CIXfRl SiteLICt

9%

tha gt ihiny : ‘Jab-sang' is the clay figures placed on the palace roof top hope to prevent bad luck. The Jab

agar
T AY A polol Haengja

sang has reborn as a miniature to discover and preserve the cultural inheritance today.

® 124 /SIZE (W)170 x (D)100 x (H)30 mm

@ 2K /MATERIAL ~ E=X}2| / Ceramics

@ 7 / PRICE W 50,000

——

'6'|'0 |E&°é'n'"0| HIVE&LMAY M. Imay_ceramics@naver.com

0|21¥ / &X|¢l LEE Min-yeong / YOON Ji-won T. +82-10-4641-2449 /+82-10-5612-1992

30 A3 MSME 2 EE ST A% THE 8th SEOUL TOURISM SOUVENIR CONTEST WINNER 31
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The Korean Empire retro badge

@ 1A /SIZE
(W)20 x (D)20 x (H)5 mm

@ AXl{ / MATERIAL
=22, 50|/ Metal, Paper

@ 712 / PRICE
W 7,000
]
CHEHIBOIM SESIUH A S QU S22, O, 3 S HIHFO.2 XfsHA{st #XIYLICE R250] f
11 OFCHE S 4 21015 7171 Wxl2 ENiAZLD, Yxlo] £7) 61 R B0 el 2Beis] et
2 EHOI0 39, MO IHGI0| DFALQLHME F2 24 THUSLICY

This badge is a modern reinterpretation of the symbols used in the Korean Empire, including theTaeguk
ribbon, hawks and cranes. The beauty of the artifact was reborn as a gold-lined badge, and the package
design was geometrically expressed in gold and red, creating a luxurious yet youthful sensibility.

TEM 32 GOURMETGRAPH
QlMot /Ex|91 |IM Seon-A / HAN Ji-yon

M. gournetgraph.j@gmail.com
T. +82-10-2036-2416/+82-10-2963-0215

34  Higz MSAE HEIEE S2H 4%

L7 MY

Oraegage Postcard Pack

® 74 /SIZE
I{3|X| / Package
(W)103 x (D)10x (H)122 mm
A / Postcard
700 x 148 mm

@ AXl / MATERIAL
Z0| / Paper

@ 7t / PRICE
W 14,000

MEZ2| L2t HARL TES X[HR QeI SEOT AL CIXele PMURULICH THF XK= TE SHS e = HI%

SHAN, YA= 2 2P A=0H 71X |E £ & ELTM = Lt Ze{E A8l 2 E2 2 S HASLICEL A

: o=
o= Yet BN REE 20l= ot T4, 22 2 + Us SUE A USLICL

This postcard pack is designed to promote the Oraegage, which are the stores that have been opened
over 30 years and also provides excellent customer service in Seoul. The package was inspired by Hanok
and each postcard have different color so that it matches with the exterior of the building. On the back,
you can write anything to your loved ones like other postcards.

?:lxl'?'._-l Kim Ji-won M. comi0609@gmail.com

T. +82-10-9879-1377

THE 8th SEOUL TOURISM SOUVENIR CONTEST WINNER 35
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Korean Jackstone : Sumaksae Gonggitdol

® 74 /SIZE
(W)120 x (D)20 x (H)20 mm

©® A% / MATERIAL
BHXLE / White clay

@ 72 / PRICE
¥ 18,000

7|2te] =2 EL0IM ZE|ZES HOf X|ZSE SIS YLICE HMF T |X| StHof QREEES S8l 32|=018 22
= 2=lofH 7t0| =& HMSELICE $t=2| 0|22 50|15 Sol d2&0iM He == A= M YLIC

This stone was made by obtaining motifs from Korean Giwa, roof tiles's. Guides are provided to foreign-
ers who do not know &7|(Gonggi) through QR code at the bottom of the product package. It is a product
that you can experience the beauty of Korea in your daily life through play.

EHH| DALBEE

0|Hal LEE Jeong-min

M. dalbee.c@gmail.com
T. +82-10-4953-4327

36 x| MSAE IR 2T 247

BENEZ (W52 YIS

Mood Seoul (Gyeonghoeru in Gyeongbokgung Palace)

® 724 /SIZE
(W)210 x (D)58 x (H)165 mm

BRL UL NI YT

@ AX{ / MATERIAL
Z0|, LED = / Paper, LED lamp

@ 7t / PRICE
W 50,000

60051 AHZOIAIE JCH2 B2 =2 Fol2o| MRS WOl 2T 7|42 HEslof LED XYS BEsiol 20
SOz E§Sh AEYLICL HEHQI OISCI T HIfEQl M0IS ESRLIC

[ O 71 L=

The entire landscape of Gyeonghoeru in Gyeongbokgung Palace, which contains 600 years of Seoul his-
tory, was produced using paper cutting techniques to express it with mood lights using LED lights. Ex-
press traditional beauty and modern sophistication.

2l LA LENTEUR M. lalalenteur@naver.com
LE2®  NA Yu-hyeon T. +82-10-2806-7355

THE 8th SEOUL TOURISM SOUVENIR CONTEST WINNER 37



o] (o] sl [0, E3 @ COOD IDEA PRIZE AE e

INLEE S 2N o (o] E
Gorye celadon

® 124 /SIZE
7|15 Aol
Differences by device

@ AKXl / MATERIAL
ZaphEuo|E
Polycarbonate plastic

@ 22}/ PRICE
¥19,000 / ¥18,000

M7, a2 S Tale ‘B o2 Bt 2 =X (0| AR

|7
e T
A|L|2 CH D TR A2 01I*1 PHXIX| Qb= DRAHXIAH|O| AT EMHMSLITE. 5|

Y40t UES HBBLICE

DAL DSt NEALE XX G 0
O
=

=
HIAY TR 23tRe

‘Gorye celadon’ which began In the third century in search of blue pottery to replace the expensive ‘jade’.
We hope that we carry a noble ‘Gorye celadon’ every day. Finally, we was made this case. ‘Chrysanthe-
mum'’ and ‘Crane’pattern symbolizing longevity and good luck.

0|O|C|Xt! MIMIDESIGN
stM0l HAN Sang-mi

M. mimidesign@mimidar.com
T. +82-10-7422-3013

38 Hisz MSAE HAIIEE S2H 4%

Mgo| oAt - T
History of Seoul-Button decoration

® 1A /SIZE
(W)30 x (D)45 x (H)2 mm

@ AXf / MATERIAL
™, 41 / Cotton, Threads

@® 712 / PRICE
W 10,000

M2 Y2 AIZLS0| A22| GAE 7120tD B0 XY 2 YEZ, HS0| SAF I XHQI HSSS THEFA
2 HESIASLICE 7 $2 S0 A419{0] THE0] 7I9IA THAIZ 4 QL0 0t QL BE 2 2900f T

Kbt o}
SiLICh £ oj2lol|E 3| nalof PISHLE 219IE DHESIE H510] SASID Al Tof B fsted Yt mp|
e AFRE JhSBLICY,

II

In order to help those who visit Seoul remember and set aside the history of Seoul, the buildings which
are the history of Seoul itself are made with decoration for buttons. It can be fastened by inserting it into
the button without damage, so it can be attached to any part of the clothes with a button.

MXI$d SEO Ji_hyun

M. pi0719@naver.com
T. +82-10-2514-2237

THE 8th SEOUL TOURISM SOUVENIR CONTEST WINNER 39
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My seoul travel sticker

@ 1A /SIZE
(W)B8 x (D)1 x (H)80 mm

©® A% / MATERIAL
S|, A2 X|, opp
Sticker paper, opp

@ 72 / PRICE
W 1,500

MEQ EAE REZTH PO 2 CIXQISH 07 ['g 2 AE[HYLILE LES N[0, 230 2 22 = U2
 EA2 YeXE| I ASULCE A EUCHE = U2H, THYO| HX| ESLICH

It is a tourist sticker designed with a newtro style in the city of Seoul. It is easy to attach to laptops, car-

riers, and props, and it is waterproof with special paper. It is easy to attach and remove, and it does not

leave any stickiness.

2X 0OCHO M. 5cho.yoon@gmail.com
=EHX Yun Tae-cho T. +82-10-2764-6165

40  xBs| MS YT BEYI|EE ST S4E

HoLE oHEl e XIHE W
Gwanghwamun Gate Haetae Car Air Freshener

® 1A /SIZE
(W)46 x (D)46 x (H)50 mm

@ AXl / MATERIAL
A, K13 M

Stannum (Tin), Scented Stone

@ 7t / PRICE
W 50,000

o rr

MEAIQ] 7P THEZIQ! A Q1 SHEH (A )=k H2lof 4 7H0|H b7 (A D) 2R E B56
BEZ YobE liEfa0] 21Tl 2Qleth D8l nt X MOl HEHO]| ZAINER ERHERH] 0 C|X
SHE SfiEf e X8 HeH|?

o] ojnjgt EL &= Wz

S L- O

t
tol

r

qeS ot= Za2|0|Y QUE|2|0] AZYLIC

Korean Haetae (a.k.a. Haechi), the most representative symbol of Seoul represents law and justice and is
the patron saint that protects the city from fire (accident). Especially, in combination of the strong spirit
and the stereoscopic form of the Haetae statue in Gwanghwamun Gate of Gyeongbokgung Palace and
the contemporary design sense that is a unique characteristic of brand ZAINER', ‘the Gwanghwamun
Gate Hatae Car Air Freshener' was born. It is a premium interior item installed in a user’s vehicle ventilator
that has a meaning of an amulet to prevent fire(accident) and generates and spreads an scented stone.

Xto|{ ZAINER

Z&Hl JO Hyeok-bin

M. kingofmetals@naver.com
T. +82-10-9576-7982

THE 8th SEOUL TOURISM SOUVENIR CONTEST WINNER 41
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ME2| nZ (Ol / Ax})
Palace of seoul (magnet / frame)

@ 1A /SIZE
(W)B5 x (D)45 x (H)8 mm
(W)140 x (D)85 x (H)8 mm

@ AXl / MATERIAL
AHRIA AR(GFES), 02
Stainless steel(gold plated), Acrylic

@ 72 / PRICE
¥ 4,000/ ¥ 18,000

T, 4oz, dEY S R U2l OFFHE HEES EHS NSYLICE AH|QI2|A THe RAS Ckg =31t

’ — — -
Q1442 511, 0|2 LE 08 I0f YHEOZ ZRIHSLICL

This product is expressed the beautiful architecture of Korea such as Gyeonghoeru, Gwanghwamun, and
Hyangwonjeong. The stainless steel plates were corroded, printed and assembled three-dimensionally
using acrylic.

AHC| Xl CHAM DESIGN

MU JEON Il-seop

M. koreafolk@hanmail.net
T. +82-10-6450-6989

42 B MSHE BEI|EE ST S4E

M2 0f34, ME ORAIHE, AE of| 24
Seoul Magnet / Seoul Mousepad / Seoul Totebag

® 14 /SIZE
(W)54 x (D)86 x (H)2 mm
(W)220 x (D)190 x (H)2 mm
(W)420 x (H)350 mm

@ AXl / MATERIAL
Epoxy, Magnet / Urethane / Cotton

@ 7t / PRICE
W 5,000 / ¥ 4,000 / ¥ 27,000

ME 0t o2t Jof LnpEl S oo SHE MM 2 MO4E M OIS L o THP XM O 2 E[0] U0IM A
DL EFSTHSOf | 2SI QIH|2|0 252 = A8 | Z&LICEL / ME DIRAIIE o2t B0 YnfHig A2
S 7102 ot o M= ME0| X0 QU= OFRATHE UL|CH 2T AAH2 2|0 UM A 20| REED
TS0l = Z0F 2 D g5 2 = LSHELICE / ME 0|28 : 'ME0| o210t Fof LIS ehdot ot MM 2
20 U= M= o 29 YLICE 21810 ~HO| HE[SHH, S2hA 272 MY0| o 20| & S EILICE o= £5
LK A0 28X 2 AL IHSRILICE

Seoul Magnet : 'Seoul is written in a hybrid typeface system of Korean and Latin scripts on the magnet. The whole
back side is made of magnets, so it is easy to stick to refrigerators or punching plate and good for aninterior decoration
item. / Seoul Mousepad : ‘Seoul is written in Hantin font which is a hybrid typeface system of Korean and Latin scripts
onthe mousepad. The cool, blue background and red- and beige-coloured letters complement each other, making the
vivid colours stand out. Made with urethane, it feels soft and is easy to carry around. / Seoul Totebag : ‘Seoul' is written
in a hybrid typeface system of Korean and Latin scripts on the tote bag. Big and light Seoul tote bag is made with the
classic blue colour making the bag easy to match with clothes. Inside the bag there is a pocket for small items.

SHEI HANTIN
MCHo] CHUNG Da-E

M. hello@hantin.kr
T. +82-2-3446-7000
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The Korean Empire retro badge

@ 1A /SIZE
(W)20 x (D)20 x (H)5 mm

@ AXl{ / MATERIAL
=22, 50|/ Metal, Paper

@ 22}/ PRICE
W 7,000
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This badge is a modern reinterpretation of the symbols used in the Korean Empire, including theTaeguk
ribbon, hawks and cranes. The beauty of the artifact was reborn as a gold-lined badge, and the package
design was geometrically expressed in gold and red, creating a luxurious yet youthful sensibility.

TEM 32 GOURMETGRAPH
QlMot /Ex|91 |IM Seon-A / HAN Ji-yon

M. gournetgraph.j@gmail.com
T. +82-10-2036-2416/+82-10-2963-0215

46 8| MSHE BEYI|EE SR S4E

L7 MY

Oraegage Postcard Pack

® 74 /SIZE
I{3|X| / Package
(W)103 x (D)10x (H)122 mm
A / Postcard
700 x 148 mm

@ AXl / MATERIAL
Z0| / Paper

@ 7t / PRICE
W 14,000

MEZ2| L2t HARL TES X[HR QeI SEOT AL CIXele PMURULICH THF XK= TE SHS e = HI%

SHAN, YA= 2 2P A=0H 71X |E £ & ELTM = Lt Ze{E A8l 2 E2 2 S HASLICEL A

: o=
o= Yet BN REE 20l= ot T4, 22 2 + Us SUE A USLICL

This postcard pack is designed to promote the Oraegage, which are the stores that have been opened
over 30 years and also provides excellent customer service in Seoul. The package was inspired by Hanok
and each postcard have different color so that it matches with the exterior of the building. On the back,
you can write anything to your loved ones like other postcards.

?:lxl'?'._-l Kim Ji-won M. comi0609@gmail.com

T. +82-10-9879-1377

THE 8th SEOUL TOURISM SOUVENIR CONTEST WINNER 47



CITIZENS CHOICE AWARD A& &2

#CyberpunkSeoul E[MX
#CyberpunkSeoul Tshirt

IR DT

® 74 /SIZE
A0 = 0]

Differences by size

@ AXl| / MATERIAL
™ 100% / Cotton 100%

@ 72 / PRICE
¥ 16,000

MO = nfotado| ot Y22 AABI0 O 2 it 22 S = J1Set HElE HiE

(@]
EYYULICt SNSE2f #CyberpunkSeoul HAE| 1= =LH- 2| £E{2 OfL|0t 2 Fdot A

2 0FgE 2| Xt EJM 20| HEolisLC.

2 QAR 20| &
oo, j22| ofELt

Cyberpunk is a sub genre of science fiction in a futuristic dystopia setting and it has a main feature de-
scribing shadowy nights and streets with full of neon signs, and #CyberpunkSeoul hashtags are broadly
popular on social media. To promote a night view of Seoul city, the Cyberpunk theme was chosen on this
t-shirt.

?:I.*_I'—?— KIM Chan-woo M. nuwaboi39@gmail.com

T. +82-10-9040-0206

DM (B3 H3)
Mood Seoul (Gyeonghoeru in Gyeongbokgung Palace)

® 724 /SIZE
(W)210 x (D)58 x (H)165 mm

@ AX{ / MATERIAL
Z0|, LED = / Paper, LED lamp

@ 7t / PRICE
W 50,000

—
600 MSHAE JH=Z H2 53 F2|R2 TES HO|H Y 7[H2 2 MI25I0 LED ZYS &30 2=
| o

o
SCHS0H AR 0| S BoiL

The entire landscape of Gyeonghoeru in Gyeongbokgung Palace, which contains 600 years of Seoul his-
tory, was produced using paper cutting techniques to express it with mood lights using LED lights. Ex-
press traditional beauty and modern sophistication.

2l LA LENTEUR M. lalalenteur@naver.com
LE2®  NA Yu-hyeon T. +82-10-2806-7355
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INLEE S 2N o (o] E
Gorye celadon

® 124 /SIZE
7|15 Aol
Differences by device

@ AKXl / MATERIAL
ZaphEuo|E
Polycarbonate plastic

@ 22}/ PRICE
¥19,000 / ¥18,000

M7, a2 S Tale ‘B o2 Bt 2 =X (0| AR
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A|L|2 CH D TR A2 01I*1 PHXIX| Qb= DRAHXIAH|O| AT EMHMSLITE. 5|

4ot AXE MSBLL

TR DS TARRLE E|X] 94T ohY
O
=

=
HIAY TR 23tRe

‘Gorye celadon’ which began In the third century in search of blue pottery to replace the expensive ‘jade’.
We hope that we carry a noble ‘Gorye celadon’ every day. Finally, we was made this case. ‘Chrysanthe-
mum'’ and ‘Crane’pattern symbolizing longevity and good luck.

0|O|C|Xt! MIMIDESIGN
stM0l HAN Sang-mi

M. mimidesign@mimidar.com
T. +82-10-7422-3013

50 I8z MSAE 2AIIEE S2H 4%

ME9ILIE 85
Seoul Honey Book 8

one honey, for one flower HONEY
o e 5 gL

® 724 /SIZE
(W)210 x (D)240 x (H)70 mm

ssa  AS
A

% B
@ AXl| / MATERIAL
I{3|X| / Package : 50| / Paper
&7 /Bottle : Q2| / Glass
IHE / Material : S48 & / Honey

@ 7t / PRICE
W 39,000
—
ZAlOM ZEO| H Afets A DT =AIS| HYEE ettt 22 1832 & 80| RAIYSHOIM Yitel 2
2 SUH(OFCt Sfap ko], Ao CH=L. O|= 0| M22| L, A2 TetE s Le2|o] 2 2EdS0Ict.

The well-being of a bee in a city symbolizes the health of the city. Honey produced in 8 out of 18 urban
apiary in Seoul has a different taste, aroma, and color in each neighborhood. This is a good tourist prod-
uct to fully promote Seoul's diversity and Seoul's eco-friendliness.

0‘|t.'_|'H|5*'|% URBAN BEES SEOQUL M. mib@urbanbeesseoul.com
HE Xl PARK Jin T. +82-70-8767-8585/+82-10-9193-2978
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Fate / Memory / A Walk

[ 4

® 74 /SIZE
(W)45 x (D)45 x (H)175 mm

§
H
]

@ A Xl / MATERIAL
CE2|A I4E / Dress Perfume

ot

@ 72 / PRICE
¥ 30,000

QA : MEO| HitEtRls M2l A 0IL OFSIEX| LT Hits A2fotH 101, D15 S0te| £, WREH| SO/ 2Lt "2
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LICE / AP M 22| EEot EA|L0] AlZR0| F= D XML 2 HYHMSOH MESZ2 EX] YLITE MS A0 2t M2
AS O VIS EHOt 2HTHH o oM M2 ASE| FFIE =2 5 US 202k 4240 "L 0|2H= o7 | S WIS LT,
[ MZ 215 221 (LR [+ LT+ ] M G+HEHM HHE &2 2158 E2ila HEYLICE dR//AR—IE/AHE/0IESO
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FATE : Namsan Tower in Seoul is a symbolic construction that represents the city. Lovers, memories with family, cherry
blossom festival, and so on are warm illustrations that come to mind when we think of the national landmark. A scent re-
ferred to as "Fate” captured the pleasing moments in and outside of the Tower. / MEMORY : As we hoped experiences at
Bukchon Hanok Village become an unforgettable memaory for the tourists, we devised a way in constructing a scent with
a theme of “Memory” through reinterpreting the emblematic woody texture and mood of the village in a modern way. / A
WALK : In the complex city of Seoul, the botanical garden itself feels like a gift to the tourists. With a belief that preserving
both smell and atmosphere of the Seoul Botanical Garden and providing it to people would assist surrounding and stimu-
lating the exceptional mood whenever they want, we have successfully developed a scent labeled, “A Walk”.

QHE AUBEBOM

H5{Q  PARK Hyun-woo

M. aubebom@naver.com
T. +82-10-9092-2421

52 xgz MS4E HEIIHE 2T 4%

HoLE oHEl e XIHE W
Gwanghwamun Gate Haetae Car Air Freshener

® 724 /SIZE
(W)46 x (D)46 x (H)50 mm

@ AXl / MATERIAL
7, 1iskE A3

Stannum (Tin), Scented Stone

@ 7t / PRICE
W 50,000

—
MEAIS] 21 EHEX Q! S Q1 SHEH(BHXI) = kg2l E0IH 22 |(Af 1) 2 RE B2t 2 ML T
ZE3 2= SHEHYO| I ZIet 7|t 2H|X{ Q1 HEHOY| ZAINER 2 =Rt oitf il 2 2AIA
L Of X2 LIF 370 2X|Z[0] 2P|(M)E 2ot B

==

SF2 SHEHS AFFE LA 7} EPASIRASLICE ARSAIS| X
of oot 2 7|5 M2 = 2| HY S ot Ze|0|Y QUH|2|0f AFYLICE

Korean Haetae (a.k.a. Haechi), the most representative symbol of Seoul represents law and justice and is
the patron saint that protects the city from fire (accident). Especially, in combination of the strong spirit
and the stereoscopic form of the Haetae statue in Gwanghwamun Gate of Gyeongbokgung Palace and
the contemporary design sense that is a unique characteristic of brand ZAINER', ‘the Gwanghwamun
Gate Hatae Car Air Freshener' was born. It is a premium interior item installed in a user’s vehicle ventilator
that has a meaning of an amulet to prevent fire(accident) and generates and spreads an scented stone.

XtojL{ ZAINER

Z&Hl JO Hyeok-bin

M. kingofmetals@naver.com
T. +82-10-9576-7982
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ME2| nZ (Ol / Ax})
Palace of seoul (magnet / frame)

@ 1A /SIZE
(W)B5 x (D)45 x (H)8 mm
(W)140 x (D)85 x (H)8 mm

@ AXl / MATERIAL
AHRIA AR(GFES), 02
Stainless steel(gold plated), Acrylic

@ 72 / PRICE
¥ 4,000/ ¥ 18,000
|
ZBIZ, BoHR, YN S 22|LI2(0| OISLI2 AHBS EHT MBEYLICH AEQIRA TS AR C12 237
Q1442 511, 0|2 LE 08 I0f YHEOZ ZRIHSLICL

This product is expressed the beautiful architecture of Korea such as Gyeonghoeru, Gwanghwamun, and
Hyangwonjeong. The stainless steel plates were corroded, printed and assembled three-dimensionally
using acrylic.

FCIXtel CHAM DESIGN
HUM JEON Il-seop

M. koreafolk@hanmail.net
T. +82-10-6450-6989

54  xgz| MS4E HEIIEE 2T 247

FA £} O|L|ofX| HE

Jab-sang Clay Miniatures

9?&'4&& Sohiz] sjs)

2|22 FIoHE Flol §7Y o2 Y=l HUY AT
o L R A R

® 724 /SIZE
(W)170 x (D)100 x (H)30 mm

@ AXl| / MATERIAL
Xt/ Ceramics

@ 7t / PRICE
W 50,000
—
AH2S IOHH?| I3 SE XIS Ploil SE T2 DILIOKZ M2t U M=S0| BEC OFSCE1t 542 Sl
O TME KOIME 27|10 2HA = UEE O|L|0K MIER TR SIS LI,

"Jab-sang'is the clay figures placed on the palace roof top hope to prevent bad luck. The Jab sang has reborn as a
miniature to discover and preserve the cultural inheritance today.

SlO|HRAM|0| HIVE&LMAY
0|91 /X[ LEE Min-yeong / YOON Ji-won

M. Imay_ceramics@naver.com
T. +82-10-4641-2449 / +82-10-5612-1992
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SEOUL'S MANHOLE MAP
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s through manhole lid

Many manholes on the ground have the same purpose, but different designs are attractive.

Manholes featuring the characteristics of each region also come fresh and fun. Among them, a
manhole map of Seoul City, which can examine the changeas in the design of manhole covers
and Seoul manhole covers, has been created.

Through the map of Seoul's manhole, you can take a look at Korea's manhole cover, which is
changing with its symbolism and tradition and beauty. Because it is a map made of manholes, it

is different, graphically appealing, and interesting.

[
?EI |'_"r'_+$_'|.x_| GILDARANJEONUJIN M. jj6825@naver.com
O|™%l LEE Jung-jin T. +82-10-8719-6825

58 Hg3| M2Ad B |EE TR S4F THE 8th SEOUL TOURISM SOUVENIR CONTEST WINNER 59



00| x| 22

O Al
= O

SILVER PRIZE




SILVER PRIZE

MEdgadr|dEsed

Seoul Symbol Tourist Souvenir Competition

Seoul Symbol Unit

MEdEsR

UnitA UnitB UnitC UnitD UnitE
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Composition A Type Composition B Type

:
582

[
O.i'%%ﬂ NFLAT M. choizone@hanmail.net
X129 CHOI Woo-young T. +82-10-2952-8158
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Seoul Symbol Unit
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Reinterpret the text of Seoul formatively give meaning to new units.
Abstract reconstruction of urban characteristics.
Differentiate from existing images.

Design with expandability and elasticity.
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A Nostalgic Mood, Oraegage
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“A Nostalgic Mood, Oraegage™ is an illustration of the long-standing store in Seoul, where new
things become popular, building relationships and memories with people. Consumers look
around stores expressed in colored pencil illustrations, feeling the breath of time and adding to
their memories. Come over to the Oraegage. Why don't you take a look at the royal hanbok dec-
orated with gold and traditional Korean houses in [Geumbakyeon] and choose your own brush at
[Guhasanbang] that King Gojong Visited? You can feel the individuality and beauty of traditional
Korean masks in [TalBang] Try the spicy tteokbokki made by your grandmother [Manna Bunsik]
in Seochon with the alley leader, and feel the skills of [MunHwa Barber Shop] barber who makes
everyone look cool. [Daegu Sesame Qil] You can enjoy the savory taste of sesame oil. Keep the

memories longer with the Oraegage goods made with the long-lasting illustrations.

[
OEIE'IE ||_|_UPOP M. fynnnoh@naver.com
L¥F NOH Young-joo T. +82-10-3327-7844
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Seoul with my own hands
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[Seoul with my own hands] is a “DIY notebook made with my own hands" that combines a post-

card containing Seoul and a notebook in pastel colors. Postcards contain architecture that rep-
resents Seoul. Seven postcards were produced, including the four seasons of Gwanghwamun,
a representative historical tourist destination, Deoksugung Stone Wall Road, DDP (Dongdae-

mun Design Plaza), and the Seosomun Historical Site Museum. Only postcards can be purchased

Ax 7=
A4 7% separately, and the four notes in pastel colors include a cover to put a postcard on, such as an
L @32 &
e envelope.
j iij :f You can combine these notes and postcards to create your own DIY Seoul notebook. [Seoul
Asgel o S AR with my own hand] The note also provides a special experience with participation, where you can
6. 943 592
7.DDPE] A& make notes with DIY directly to tourists while purchasing notes with analog sensibility.
[
EI'E|'E|' ﬁ-ﬁ-EIQ LALALASTUDIO M. 2lalalastudio@gmail.com
ARIE /AAE KIM Min-joo / SHIN So-ji T. +82-10-4421-2742 [ +82-10-2607-2999
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ORAEGAGE

OLD X HISTORICAL STORE
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M. leeyesl999@naver.com

T. +82-10-4210-4264
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Let me introduce you to a ORAEGAGE in SEOUL

2019-20 MZ2| 227t

tu

HEE 22902| 21| & 2 REA| O SHLA THE D1AIS S Z2H 0P[R |
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ERYAIZISLICE 2 E2S f2|U| IS 2ol HE 22|11, 2249 22
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IE B2 =2 =2 HE0| I YL

| chose the representative stores in each area of Seoul, Among the 22 shops selected as Seoul's
old&historical stores ‘'ORAEGAGE'in 2019 and 20, and expressed them in 8 paintings. | expressed
the retro style of the stores and emphasized the items of each store as a point.

And to show our local identity, we put the scenery of Seoul in the middle.

English lettering can be translated into Korean later.

THE 8th SEOUL TOURISM SOUVENIR CONTEST WINNER 71



BRONZE PRIZE O[0|X| 2&

[ ]
ME22| M
Color of SEOUL

A, ZBI2 9 SfS-otsM HAT SHU-LM, 8AI| TY-UM " SO2 EHFLICL, HF HolAs
AHE2 ASH= 013, "I SEOUL U'7F 21! SN CIXIRISIQIALICE Ofi= A1S2) Ol0|HIEEIS Jrf2

S| 2 OtL|2HMIF 018 Al D|2{X|= 213 YRILICE A 2B 2 THS0PM &0 Z7|= 28

1o

—_

AAretat SAlOf| ZHYHO R OFSCIY] 2 o= UASLILE F2S XA YA o= Hel/me|e = Q| B

—

The product is a color pen with a thin touch. | wanted to express various feelings and atmos-
phere of Seoul in colors. Therefore, the colors are named after a specific place in Seoul, such as

“Hongdae Entrance - Orange, the sky of Gwanghwamun-blue, Deoksugung Stonewall Walk-

way-Brown, the eight o'clock Han River-Navy. The product case is designed with a carved ‘I
SEOUL U," a symbol of Seoul. This not only reveals Seoul's identity, but also prevents it from slip-
ping when using the product. It is made of a triangular shape that gives you a sense of grip that
wraps around your hands while also making it look beautiful in a formative. The lid is magnet-

ically bonded/removable, making it smooth and strongly fixed without seams for easy access.

—
%"E‘lg_ﬂ*‘l% COLOR OF SEOQUL M. rlaensxod495@naver.com
Ol8fZ LEE Hye-lim T. +82-10-3075-9610
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Seoul frame
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In Hanok, doors and windows have an element called ‘Chagyeond'. It literally means borrowing the scen-
ery of nature and communicates with the landscape in the frame. Inspired by this concept, I illustrated
the N tower and Lotte world tower, which are famous and modernist building in Seoul, in traditional Ha-
nok door. It encourages tourist brings both impression of traditional image and urban city view. | think
the biggest attraction of Seoulis the harmony between tradition and modernity. There is a huge potential
to borrow Seoul's various landscapes and make it into an illustration series with using beautiful tradition-
al doors and windows of Hanok.

HEZ| KWON Do-whee

M. dowhee k@gmail.com
T. +82-10-6375-3468
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Giwa memo holder
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It is @ memo holder containing the image of a ‘giwa’. People take notes in order not to forget anything.
Even if it is a simple memo, it has the power to remind you of the thoughts and remind you of the image.
| created a souvenir of ‘oregage’ in hopes that the user will have a long experience, mood, and thoughts
in Seoul while looking at the holder with the memo attached.
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“Dancheong Umbrella” presents an experience of appreciating dancheong under the eaves of an ancient
palace in Seoul whenever an umbrella is used. The green and purple colors used in dancheong contain
the philosophy of ancestors that melts into trees outside the eaves and connects the boundaries.
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The ‘Friends of Seoul' lllustration is created by using symbols, representing the capital city of Korea and
the English letters of ‘Seoul’. The illustration includes Haechi, which symbolizes mythical unicorn lion
called ‘Haetae, preventing evil and encourage justice. It also includes nature symbols of the city such as
forsythia, ginkgo trees, and magpies. Major architectures in Seoul such as Gyeongbokgung palace and
Gwanghwamun are also included in this illustration.l completed the illustration pattern by using English
letters in 'Seoul’. The illustration is designed by using 10 colors representing the city and the Seoul-
hangang typeface. Tourist souvenirs, which include handkerchiefs, tumblers made with the illustrations.
These souvenirs are light in weight and can be easily carried.

MSH SAE DONG JEON

At SHIN Ju-hwa

M. artmath@naver.com
T. +82-10-2258-2861
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| wanted to create a guidebook that was beautiful enough to hold, which would provide information about
travel and further make someone want to travel to Korea because of the beauty of the book itself. Therefore,
| planned a guidebook [Experience in Seoul] that introduces the tourist attractions in Seoul to foreigners as a
traditional mother-of-pearl concept. [Experience in Seoul] has the information providing function of the guide-
book unique. It will also be a 'Korean artwork’ worthy of the travelers who visited Seoul. Travel attractions in the
city, which are introduced with beautiful images, will make travellers memories more beautiful.
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| SUNG Min-hee M. minhee0303@gmail.com

T. +82-10-5096-0284
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It reminds us of the most brilliant tool in the long years of the Cultural Service and uses wooden materi-
als to keep its place firm and long. | approached it in a dictionary sense. The comb symbolizes consistent
combing, and the bookmark was designed to stay there for a long time.

AIXALC| SHIN'S COORDI M. scd733@naver.com T. +82-2-733-7272
Xt JEONG Ji-hwan M. gksgkwl23@naver.com T. +82-10-7160-6629

THE 8th SEOUL TOURISM SOUVENIR CONTEST WINNER 81



o] (o] |ul[o,F3Q COOD IDEA PRIZE ojojx| 22

SHX|M=
HAECHI SEOUL

ERE

HAPPY SEOUL

]

NBLHE AR BA2 HABHS 2102 012t BYEAIS Xgots A22 ANt M2 31Tl BaolM 322
0] A2 0] 4% 2O HLIZIRER tS KT 1 AtOJAOlof AH22] AEI0tol 20l SHAIHIEIS ESolEL
Ch o sato] £ IHLIZIR 715 AR 22 Tlafo] B, BTt AT HYBES, Mreyel =2piLiz|2
OIS KSIE B2 SMRY I ERIE NS SR, SN0l B2 lLE|R IS 9T SE e Atet g
o} BUE YRS S BHOIISLC

Inspired by the image of Seoul insignia, which aims to become a central human city. It is filled with for-
sythia and expressed in the symbol of Seoul, HAECHI' character. The red forsythia in the shape of the sun
is filled with symbols related to the vision and hope of the future, the yellow forsythia in the shape of the
mountain is filled with symbols related to the love of the environment, and the forsythia in the shape of
the Han River is filled with blue forsythia in the form of history and vitality.

gsf|=d JUNG Hye-ryeon M. dulihr1004@naver.com

T. +82-10-3007-0932
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It is expressed as symbols located in various parts of Seoul in the “happy world” filled with three-leaf clo-

vers and rabbit grass flowers. The 'HAECHI' characters are living with bright smiles, posing various poses
related to each symbol. You can see forsythia, the representative flower of Seoul, ginkgo, the represent-
ative tree of Seoul, and magpies, the representative bird of Seoul. I hope that you will have a hopeful time
and feel happy Seoul through this work.

Jsfl=d JUNG Hye-ryeon M. dulihr1004@naver.com

T. +82-10-3007-0932
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Concerns on global warming and non-renewable resources have been continued till the current date,
and the efforts are multiplying. The set "Again, Seoul” is composed of a renewable tumbler, a cup-holder,
and a straw - which is separable and pairable with other products. The composition of a tumbler with
essential Seoul sights written in Korean and a cup-holder designed with configured sights enable tour-
ists to reminisce “Again” their trip to Seoul. This also applies to the citizens who could recall “Again” their
memory at those sights.

_75_-8-*1 CHO Yoon-seo M. yoonseo.cho@mail.utoronto.ca T. +82-10-2731-0529
B

o2l BACK Ga-rim M. garim_back2012@naver.com T. +82-10-3372-6747

84 gz MSAE HYIIEE S2H 4

NELER
KOREAN FOOD IN SEOUL

T

M2 SA2 YT HRO|, 55 EEMNHE MSS 7HI2 5t U= SMSS 2 M2 oF X= HEYL|CE

SAS Tt 2felnt X2 TIXIQISIRAD o 8iX], 42, GM, S, MY, of 24 S THfot AXHO| Z=0)| H
8017|2120 A LS 24 /0= HOREX| ME 22| S4 2 TR 4= U0} 24g0| ZELICE Eot A
Al G2 718 TofEat 2018 E ToHY 2/ 24tE SAFME T2t 2HS0tH, MSAI2|K-FOOD 822
Ofl = AFZO] 7H50t0d 28 & T 7+5-50| iR R-=gLth

'Korean Food in Seoul’ is a goods brand based on Seoul-based foods such as Sindang-dong Tteokbokki
and Jangchung-dong Jokbal. As the food is designed with simple lines and colors, it is easy to apply to
goods such as badges, handkerchiefs, postcards, socks, mugs, and eco-bags. Besides the food devel-
oped today, it is highly scalable as it can design Seoul-based foods. It can be sold at Seoul related souvenir
shops, tourist souvenir shops and even restaurants. Moreover, as it can also be used in K-FOOD promo-
tional materials, it has excellent usability and sales potential.
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This badge is a modern reinterpretation of the symbols used in the Korean Empire, including theTaeguk
ribbon, hawks and cranes. The beauty of the artifact was reborn as a gold-lined badge, and the package
design was geometrically expressed in gold and red, creating a luxurious yet youthful sensibility.

[
?EI |'_"r'_+$_'|.x_| GILDARANJEONUJIN M. jj6825@naver.com
O|™%l LEE Jung-jin T. +82-10-8719-6825
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Giwa memo holder
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It is a memo holder containing the image of a ‘giwa’. People take notes in order not to forget anything.
Even if it is a simple memo, it has the power to remind you of the thoughts and remind you of the image.
| created a souvenir of ‘oregage’ in hopes that the user will have a long experience, mood, and thoughts
in Seoul while looking at the holder with the memo attached.
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KIM Ju-won M. jjudaeng2@gmail.com
T. +82-10-5015-0511
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[Seoul with my own hands] is a “DIY notebook made with my own hands” that combines a postcard containing Seoul and a
notebook in pastel colors. Postcards contain architecture that represents Seoul. Seven postcards were produced, including
the four seasons of Gwanghwamun, a representative historical tourist destination, Deoksugung Stone Wall Road, DDP
(Dongdaemun Design Plaza), and the Seosomun Historical Site Museum. Only postcards can be purchased separately, and
the four notes in pastel colors include a cover to put a postcard on, such as an envelope. You can combine these notes and
postcards to create your own DIY Seoul notebook. [Seoul with my own hand] The note also provides a special experience
with participation, where you can make notes with DIY directly to tourists while purchasing notes with analog sensibility.

2lgf2t AELC|Q [ ALALASTUDIO

28Iz / MAF KIM Min-joo / SHIN So-ji

M. 2lalalastudio@gmail.com
T. +82-10-4421-2742 [ +82-10-2607-2999
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‘#Together #ORAEGAGE #KeyRing' is an interactive keyring that has designed 22 stores for ORAEGAGE.
Through the key ring that imaged a part of the shop ‘ORAEGAGE’, we designed it to visit the actual store
and take pictures of the keyring and the store. We've connected the hashtag challenge and key ring to
help the recipient of the gift wonder about the store ‘ORAEGAGE' and lead to a real visit. With a photo
taken with a keyring sculpture gift called 'SEOUL TOURISM SOUVENIR', we want to convey a special ex-
perience to many people.

efaHICXI2l Lamine design M. lamine_d@naver.com
O[22 LEE Bo-ram T. +82-10-3125-0615
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“Dancheong Umbrella” presents an experience of appreciating dancheong under the eaves of an ancient
palace in Seoul whenever an umbrella is used. The green and purple colors used in dancheong contain
the philosophy of ancestors that melts into trees outside the eaves and connects the boundaries.
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The ‘Friends of Seoul’ lllustration is created by using symbols, representing the capital city of Korea and
the English letters of ‘Seoul’. The illustration includes Haechi, which symbolizes mythical unicorn lion
called 'Haetae,’ preventing evil and encourage justice. It also includes nature symbols of the city such as
forsythia, ginkgo trees, and magpies. Major architectures in Seoul such as Gyeongbokgung palace and
Gwanghwamun are also included in this illustration.l completed the illustration pattern by using English
letters in 'Seoul’. The illustration is designed by using 10 colors representing the city and the Seoul-
hangang typeface. Tourist souvenirs, which include handkerchiefs, tumblers made with the illustrations.
These souvenirs are light in weight and can be easily carried.

MSH SAE DONG JEON

At SHIN Ju-hwa

M. artmath@naver.com
T. +82-10-2258-2861
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| wanted to create a guidebook that was beautiful enough to hold, which would provide information about
travel and further make someone want to travel to Korea because of the beauty of the book itself. Therefore,
| planned a guidebook [Experience in Seoul] that introduces the tourist attractions in Seoul to foreigners as a
traditional mother-of-pearl concept. [Experience in Seoul] has the information providing function of the guide-
book unique. It will also be a 'Korean artwork’ worthy of the travelers who visited Seoul. Travel attractions in the
city, which are introduced with beautiful images, will make travellers memories more beautiful.

)S?_l§| SUNG Min-hee M. minhee0303@gmail.com

T. +82-10-5096-0284
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It reminds us of the most brilliant tool in the long years of the Cultural Service and uses wooden materi-
als to keep its place firm and long. | approached it in a dictionary sense. The comb symbolizes consistent
combing, and the bookmark was designed to stay there for a long time.

AIXALC| SHIN'S COORDI M. scd733@naver.com T. +82-2-733-7272
Xt JEONG Ji-hwan M. gksgkwl23@naver.com T. +82-10-7160-6629
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Concerns on global warming and non-renewable resources have been continued till the current date,
and the efforts are multiplying. The set "Again, Seoul” is composed of a renewable tumbler, a cup-holder,
and a straw - which is separable and pairable with other products. The composition of a tumbler with
essential Seoul sights written in Korean and a cup-holder designed with configured sights enable tour-
ists to reminisce “Again” their trip to Seoul. This also applies to the citizens who could recall “Again” their
memory at those sights.

_{-8.—*1 CHO Yoon-seo M. yoonseo.cho@mail.utoronto.ca T. +82-10-2731-0529
o2l BACK Ga-rim M. garim_back2012@naver.com T. +82-10-3372-6747
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The product is a color pen with a thin touch. | wanted to express various feelings and atmosphere of Seoul in
colors. Therefore, the colors are named after a specific place in Seoul, such as “Hongdae Entrance - Orange, the
sky of Gwanghwamun-blue, Deoksugung Stonewall Walkway-Brown, the eight o'clock Han River-Navy. The
product case is designed with a carved “I SEOUL U,"” a symbol of Seoul. This not only reveals Seoul's identity, but
also prevents it from slipping when using the product. It is made of a triangular shape that gives you a sense
of grip that wraps around your hands while also making it look beautiful in a formative. The lid is magnetically
bonded/removable, making it smooth and strongly fixed without seams for easy access.

He{QHAME COLOR OF SEOUL
Olsi&l LEE Hye-lim

M. rlaensxod495@naver.com
T. +82-10-3075-9610
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